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FU Horticulture has a

well-earned reputation as

the authoritative

publication for the
horticulture industry.

Published four times a year it is
circulated nationally to the
horticultural members of the National
Farmers’ Union.

These members are the top
professional growers of field

Who's the greenest
of themall?

of the horticulture sector's biggest customers
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vegetables, potatoes,
protected crops,
ornamentals, plant
raisers, soft and top
fruits.

As members of the NFU they tend to
be the larger, progressive growers.

NFU Horticulture is more than the
voice of NFU policy, each issue
contains news, views and analysis
across the sector plus interviews with
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It’s the only magazine out there that
covers the whole potato and edible
and ornamental horticulture industry
from a growers perspective, and it’s
current format means it gets passed
around and read by several people in
the business. It’s good to have an
informative publication that you can
sit down and read, with a cup of tea,
away from the computer screen

key figures and a balanced insight into
the industry.

This publication is an exclusive
benefit of membership and provides
advertisers with an unparalleled
opportunity to reach an exclusive cross
section of the entire horticultural
market.

Guy Poskitt

7#NFU

Price negotiations

Inside the
retailer's mind

Supermarket buyers are doing all they can to keep
prices down, but as retail expert Ged Futter tells Michael
Barker, well-prepared suppliers may now hold the aces

negotiation. “What we do is we
demystify what it like being a buyer,
and we demonstrate where the power
actually sits,” he says.

“IP'sa process that anybody can
follow Its not about huge amounts of
documents, but if you do the preparation
and the planning beforehand then you
are going to be more successful getting
the inflation that you need.”

If price negotiations feel like a case
of David versus Goliath, Mr Futter has
a surprising message for UK growers
right now. With energy costs in Europe

tatime when suppliers
could hardly have more
on their plates, dealing
with stubborn retail
buyers who are

determined to keep their price down is
the last thing they need.

That’s why it’s more important than
ever to be prepared and understand
how to tackle those complex
negotiations, and one consultancy is
offering growers a crash course in how.
to survive and prosper in this most
stressful of situations.

Ged Futter has more than 26 years’
top-level experience in retail, having
been a senior buying manager at Asda.

“Growers are being hit by three
things in particular right now - labour,
fuel and fertiliser,” Mr Futter says,
“and the increases are at a scale that
have never been seen before”.

He adds: “It's important that costs
are realised further up the supply
chain, particularly with the retailers,
because growers cannot absorb those
levels of cost. If they're not realised,
what we'll end up with is growers
choosing not to plant, and then we'll
be facing an even bigger crisis.”

Retailers can' fail to acknowledge
that costs are going up, but that
doesn't mean to say they will hand out
increased returns without a fight.

going through the roof - and gas even
being rationed in some countries -
alongside huge transport cost
increases, supermarkets simply don’t
have the option of importing cheaper

produce from abroad.

That means domestic growers are
ideally placed to achieve the increases
they need. The situation may even lead
to more of the longer-term, three-to-
five year contracts that are starting to
be handed out in categories including
potatoes and eggs.

Quite simply, Mr Futter says price
rises are on the way — and he doesn’t
have much sympathy for retailers who '

are posting hundreds of millions, or

career outside of
Potatoes Board
part of the Kr

ure, NFU Horti
er Louise Wright
1 family farm team

toes and arable cre




Statistics

HORTICULTURE MEMBERS BY SECTOR
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NATIONAL COVERAGE ACRES BY REGION

- MEMBERS BY REGION
B NORTH EAST - 18.20%

NORTH WEST - 4.54%
B EAST MIDLANDS - 20.21%
B WEST MIDLANDS - 15.06%
B EAST ANGLIA - 27.50%
12.88% SOUTH EAST - 6.75%
SOUTH WEST - 6%
WALES- 1.74%

3.38%

11.06%
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DEADLINE AND

Rate information

INSERT RATES

As an additional way of getting your
selling message across why not consider
leaflet inserts in Horticulture?

Guaranteed to reach all Horticulture
subscribers. Please call Jas on 02476 858
952 for further information.

PUBLICATION SCHEDULE

COPY
DEADLINE

AD BOOKING

DEADLINE

SPRING 24 25-Jan-24 31-Jan-24
SUMMER 24 02-May-24 08-May-24
AUTUMN 24 01-Aug-24 07-Aug-24
WINTER 24 24-Oct-24 30-Oct-24

INSERTS INSERTS 3IE1I-\:I'|BERS

BOOKING DELIVERY ——
01-Feb-24 05-Feb-24 16-Feb-24
08-May-24 13-May-24 24-May-24
08-Aug-24 12-Aug-24 23-Aug-24
31-Oct-24 04-Nov-24 15-Nov-24

TECHNICAL
SPECIFICATION

Double page spread

Type: 240mm (h) x 390mm (w)
Trim: 280mm (h) x 420mm (w)
Bleed: 286mm (h) x 426mm (w)

Full page

Type: 240mm (h) x 175mm (w)
Trim: 280mm (h) x 210mm (w)
Bleed: 286mm (h) x 216mm (w)

Half page horizontal
117mm (h) x 175mm (w)

Half page vertical
240mm (h) x 85mm (w)

Quarter page horizontal
57mm (h) x 175mm (w)

Quarter page vertical
117mm (h) x 85mm (w)

Eighth page
57mm (h) x 85mm (w)

PLEASE SEND
ALL FILES TO:

email: horticulture@atgraphicsuk.com

tel: 01733 362700/701
FILE DETAILS

PDF, TIFF, JPEG, EPS - all 320dpi CMYK high resolution formats.

Please ensure that all fonts are either embedded or outlined. All picture/graphic files should
be scanned at a resolution of 320 dpi and converted to CMYK format.

Meet the grower

@  MEET THE GROWER

This is Thanet Earth

Growing three different crops under glass on a huge scale takes alot of manpower
and energy, not to mention knowledige says technical director Rob James
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Even before th on next year's visa the Food Summit,
NFU loblboying had secured a number of improvements to the
Seasonal Worker Scherme. Michael Barker reports
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